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1) Paradigm Shift

2) VISION
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4) Game Theory
5) Innovation Thinking

3) Scenario Planning
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- Vision Shift

- Direction Shift

- Management Shift

- Corporate Culture Shift
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Scenario Planning
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Game Theory
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- AndenagmauuL Game Theory

Zero Sum Game
Negative Sum Game
Positive Sum Game
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- Distributive & Integrative Problem Solving
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5 Strategic Thinking Enhancements

1) Paradigm Shift

2) VISION

3) Scenario Planning
)
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4) Game Theory

Innovation Thinking 5) Innovation Thinking
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