Creating

mm;’]qm*mmﬂﬁuﬁuangﬁﬁfaﬁﬂwmmimfmm ”Laflfn'Lmlmm;wﬂﬁlﬁmmwﬁawﬂhwﬁﬁu
ﬂ’]‘JL"H’ﬂ"\]WE]ﬁlﬂ’i‘ill‘il’ﬂ\‘iNuﬁ‘IﬂﬂLL@wﬂﬁ’j‘ﬂuﬁﬁ Customer Insight m'amul,l,wmﬂmmmﬂum
mmmtﬂmmﬂmnmq muuﬂmLmamwmmmamimmmnmfamimwmwmfamqh
Aeazllannda Customer Insight memmmhuﬂmmmﬂ@mmmwiummmﬂawﬁ
N9NIARIM (Marketing Strategy) LW@'&?NWJ’WN@’]Lﬁ‘@‘V]LLV]‘-\NLL@""ENEJHV]’NH’]?EI@’]@ wile
mm muﬂumnmmummmummlmnmmmmm “Lum@mummmﬂ@mmﬂmmmm
@mmnmmﬂmmmLL@”Lmeqmmmmvu Customer Insight LW@%’]M’]L‘HQNIEQHUH’]@‘
mnmmwﬁmqm?mmmiﬁuj mall enfiy ﬂ@w'ﬁm@mmm m@ﬂ@ﬂwﬁmimm

Course Outline

®  LUNAANNNIAANALLLIYIINNNTATE I

° mﬁmmw%ﬂsﬁmm@nm (Customer Insight Analysis)
\NBAIINANNENALBIgNAT (Customer Engagement)

- Al o a P ¥ -
[ ) ﬂ@ﬁlﬂ/]ﬁﬂ’]?fi‘]@’]ﬂﬂﬂﬂ?%@%ﬁm@Lu’ﬂ\‘l"}"lﬂﬂ’]iﬂﬂﬂQﬂﬁ’ﬂuﬂ’?uzﬂ‘k}ﬁﬁ
(Human Value Marketing)

o ﬂ@ﬂmﬁrﬂ’]immmﬁlﬁmmmr&‘@ﬂ%m@ngq (Consumer Centric Marketing)

° mﬂ%ﬂ@ﬁqLmaq“l@@m;wLﬁfal,ﬂ?iﬂquﬁﬂﬁumi?gﬂ (Consumer Motives)

° ﬂﬁiL%ﬂI@ﬁﬂuﬂﬁﬂﬂﬁW‘ﬂ@ﬂ@ﬂV:’]Lﬁl‘ﬂ@;’]\‘i Brand Personality

) ﬂ’]iLﬂ?}lﬂumﬁung:ﬁﬂuﬂaﬂ@\iﬁ;ﬁiﬂﬂ (Consumer Perceptions and Attitudes)
° wqﬁmmmm’?ﬁnﬂﬁiﬁmm‘mmu@uig (Compulsive Consumption Behavior)

® Customer Experience Management Strategy
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® Integrated Brand Communication Through Consumer Sensory Marketing
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the core business is innovation. ® Marketing Best Practices Developed from Consumer Insight
If we innovate well,

we will ultimately win”
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