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e Media Consumption
e Exercise Process

o Interview Guideline ND 17] 3 weEnau 2562

» The Concept and Implication from Traditional Marketing to
Marketing 5.0

aunisunearunazasgnaiana AIDA Model g 5A Model
o AIDA Model (Attention,Interest,Desire,Action)
* 5A Model (Aware,Appeal,Ask,Act,Advocate)
e Customer Journey Guideline (Online/Offline)
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e The Power of Vision
e Brand 5.0
¢ Brand Personality
« Digital Branding
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® Type of Media

tadnaduuadInIstaniy Consumer Media uag Online Community

® Traditional Communication Process Consumer Media & Online
Community Guideline

Content Marketing Approach

» 10 Content Marketing Approach
¢ Content, Influencer & Digital Media Mix
e Viral Marketing
o Content Marketing Guideline
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¢ IMC5.0
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e Social Media & Social Network
e Search Marketing .
« SEO & SEM > Keyword Marketing
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e Key Thinking Framework (Think,Feel,Do)
¢ Design Thinking
e Key Thinking Process

Communication
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e Logical Thinking
e Creative Thinking
e Operational Thinking
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® Objective
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