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(Change of Marketing Environment)

- Mega Trends
- Thailand 4.0
- New Customer Journey
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(Marketing Strategies From 1.0 to 4.0)

e Change to Marketing Model 4.0
- Holistic Marketing Model
- Business Model Canvas
- ROI Marketing

» Change of Contact Points in Marketing 4.0

- Omni channel
- New Media, Social Media and
- Traditional Media
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Marketing 4.0
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