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Course Outline

Storytelling
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fadaanugusannisaainifagiiy ae Content Marketing
Storytelling fun1sdaansnisaalingalnm
nagnsnsla Storytelling Auudunlunisase Brand
« Storytelling Aun1s&319 Corporate Brand
Aun1sas19 Product Brand
mandY 4 Usznnslunisase Story ( Four elements of Story)
» message, conflict, character and plot with story map
Storytelling & digital media
o M ladivdndugnaiaaiianaa (Customer Insight in Digital Era)
o I¥IFAAUAY FULULNITIRGEaY luRakdnaa
(The character of digital story)
wafiansase Story wuudassmeidesuiasssasme
o (Structure of digital storytelling,
both linear and interactive story)
Storytelling fun1saarauuianiadaa (FaceBook, IG ,blog, youtube)
nsvinnsaaaale  video storytelling
nsvinnisaaauuiiadianna storytelling
WUININISETY Story Flow ATaulagnan

e Story Flow: practical lesson, brainstorming, planning and developing
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