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o Marketers’ Frequently Asked Questions
¢ What are the main Trends in Marketing?

o Value Driven Marketing
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e B2B vs B2C Perspective
« Total Offering
e Distinctive Characteristics of Services (7'p’s.)
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» Tools for Tracking and Measuring Customer Satisfaction
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¢ Complaints and Suggestions
o Customer Satisfaction Survey
¢ Ghost Shopping

o Lost Customer Analysis
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