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Course Outline

1 uAALRILINTUNAAMIINNSYINAA 1AL AT
(Marketing Concept & Trend)
1 NMFIATENFNNLIARANNIIAITARA
(Market Analysis)
Models 1 : Market Environmental Analysis
Models 2 : Consumer Behavior Analysis
1 mﬁmswzﬁaﬂnéw (Customer Analysis)
Models 3 : Customer Trend Analysis
Models 4 : Customer Insight Analysis
2 MFAAsenudEn (Company Analysis)
Models 5 : 7Ps Analysis
Models 6 : Brand Analysis
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2 MsiAsgvin1suaediu (Competition Analysis)
Models 7 : Competitor Identification
Analysis
Models 8 : Win/Lose Analysis
Models 9 : GAP Analysis
1 ms‘imswzﬁ@anaqmé (Strategic Marketing
Analysis)
Models 10 : Growth & Wining Strategy

PLC Analysis: S-Curve

A

Maturity

" Discontinuity

Performance

Ferment

fan15aN 18 Aren1saann v duniafam S1da (uvnm)
tiaunilv&a Marketing for Work vhuaaia “annn1svnxu gnisujia

a vagr

way wilvda The Invisible Hat aaauuin tdaanufa feuwasrnisnaia

Aassudlan 6,800 1 (lusiuasyaniiiy)



Weluau Walunagnagsna Tudau STR A
N

gfudwwuinagnsnivssna

@ ::
siwnu/ee afia
E-mail

O :-
Ry IART
E-mail

GinLvug/wne

E-mail
fa13¥n/a9ans
O dirneulngy O g
WulsEINfINEENSE
szLangsia
g
fiaplseanuanu
GiLLug/ e

TNTEWN
TNIRS

E-mail

sulaainsuangns anunsasiasla 2 dasng

1. asiaswun1e Website Tauaiunu bd th .
QR Code wansanluaiiasi WWW.SDC.CO.

2. sfinswuataInv Line Taagvgilusa
aunuludiing

FUNTNAULY SUKIURG
fan@inguey 1,500 un / 4
wsausuandusylamuAunoaue«

@strategiccenter

(pasnudnidnsusindnuaryidisasfitealovuinan)

aulagaunuil guaWaunagnanegsna ng 02-5592146-7, 085-4858825 www.sbdc.co.th




