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2 MRFaanudrsanivnisaainilaziiu
a8 Content Marketing
1 Storytelling Aunisdaansnisaainaalng
2 Aagnsnisly Storytelling Auvunlunisase Brand
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« Storytelling Aun15&3s19 Corporate Brand
Aun1s&519 Product Brand
2 n&ndu 4 Usyn1slunisase Story
( Four elements of Story)

* message, conflict, character and plot
with story map
1 Storytelling & digital media

e AN ladivdndugnagadiinaa
(Customer Insight in Digital Era)

e I¥IFAALAY TUuLLMTAGEaY Tudadinaa
(The character of digital story)
2 WAflanT5Es19 Story wuudasnsyoidien
AugasnsaaIng

e (Structure of digital storytelling,
both linear and interactive story)
2 Storytelling Aunisaaiauulanizidaa
(Face Book, IG ,blog, youtube)
2 msvinsaanaane video storytelling
asvinnseatauuiiadianie storytelling
2 WATI9INSET Story Flow AATaulagnan

AasauLilan 7,800 1m » Story Flow: practical lesson,
(UM BEyan i) brainstorming, planning
and developing
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