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Power Pitch Power Presentation

" How to Propose Winning Deal "
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COURSE OUTLINE

> nrynegnouduselunisiauaviulilnviu
(The Key To Successful Pitching)
> JSuyuueulnilis:rnony Pitching VS Presentation
> umeuNs Pitch vau (Pitching Process)
* NISHIADIUADINISVOIANAN
(Customer Needs)
* N1SOONIVUNAYNSNISUNIEUD
(Design Presentation Strategy)
* NISUNKIUIY (Approach) llaz
NISINSuUMONDUUAKUNY (Preparation)
» MSAUANYrYIUNGIWIIRaUs:IDUADIUNISA
(Define the Situation)
> nastlauaansagniioosw
(Profess%nﬁMessage Delivery)
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> InAtANSItUUNDT9 (Convincing)

> nMsus:ziouds:ansnawlunisuniauo
(Presentation Analysis)

> InAtAN1sSulonUAINIVOE T W
(Handing Questions)

> 98nasdasu 1a:Unn1s Pitch yau (Pitching Conclusion)
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Power Pitch Power Presentation

Objectives
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